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In Arizona, by Gerry Bay…..If we eliminate emotion from 

our dialog we are left with just saying that these are inter-

esting times.  We feel that as older folks we should pro-

claim, to those that will listen, all the tragic circumstances 

that we have faced.  Of course, our parents and grandpar-

ents would probably just shake their heads quietly while 

looking at the young whipper snappers who really haven’t 

seen anything. 

 

We, as human beings, are blinded by our self-importance 

and think that no one or no generation could possibly un-

derstand the troubles we have experienced and currently 

living.    So, here we are in the middle, end, begin-

ning.....whatever...of something called a pandemic.   

 

We ignored it.  Talked about it.  Reacted to it.  Over reacted 

to it......and then living somewhat with it, as it just hangs 

around. We sure do love talking about it. 

 

Our politicians proclaim disdain, distrust and exper-

tise......funny.  Our scientists and microbiologists show their 

concern through somber faces and hard work, attempting 

to focus on something that spreads faster than anything 

they have ever seen before.....for most of them.  The medi-

cal community puts themselves in harm’s way in attempts 

to save all, using sweat and tears and whatever tools are 

available......but they never, ever stop, even at their own 

expense.   

Of course the politicians see this as ego feeding time and 

use television face time to gnash their teeth, point fingers 

and proclaim their medical equipment needs, without hav-

ing any idea of what is necessary.  The data that is shared is 

seat of the pants and has no useful baselines or real means 

of comparison to track infection rates versus testing, hospi-

talizations and fatality rates by day because they include 

numbers from weeks before.....this unfortunately continues 

today.                                          (Continued on page 4) 

A brief shining family business venture sprouted 

up at the end of a driveway on Lyman Road in Milton, MA . 

on a sunny Sunday in May and was over as quickly as an 

April shower. 

 The result was $1008 raised and promptly sent to 

the Milton Food Pantry, and a family that found a good 

way to bond in this stressful time.   It started with a 

retired Staples executive and grandfather John Burke………..

(continue on page 3) 
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ROMEO Club Brunch ROMEO 
(Retired Osco Merchandisers Eating Out)  

***  Gathering postponed on the 

1st and 3rd Friday each month. 

Place:  The General Store        

Loc:  Scottsdale, AZ 

Time:  11:30 am 

Organizer:  Gerry Bay 

organizer’s email ID 

geralddbay@me.com      

 

Indy 500 Event 

Date: Tentative   8/20/20 

Place:  John Nieman’s Home  

Loc:  Indianapolis, IN 

Time:  11:30 am 

Organizer: 

John Nieman III 
jjnieman3@yahoo.com 

New England Golf Event 

Date: Postponed until June 

2021 

Place:  Campbell’s Scottish Highland  

Loc:  Salem, NH 

Time:  TBD 

Organizer:  Larry Wahlsrom & 

Glen Yergeau 

larrywahlstrom@gmail.com 

glen.r.yergeau@walgreens.com  

 

 

 
 

Board Meeting  

Highlights  

Next Board Meeting 

 9/19/2020 

Chicagoland  Event 

Date: Postponed until 2021 

Place:  Bohemian Crystal 

Loc:  Westmont,  IL 

Time:  5:00 PM to 9:00 PM 

Organizer:  Diane Heatter 

kenheatter 
 

Walker Golf Open & Luncheon 

Date: Saturday:  February 27th, 

2021 

Place:  Dove Valley Ranch Golf 

Club  

Organizers: John Mcgovern  and 

 Stan Petersen  

organizer’s email ID 

jmcgov429@me.com 

stanp321@gmail.com 

 

AZ Osco/Savon Annual Spring 

Brunch 

Date: Sunday: February 28th, 2021 

Place:  TBD 

Loc: TBDZ 

Time:  11 AM to 2 PM 

Organizer: Tom Nielsen 

organizer’s email ID 

tmnielsen25@gmail.com 

 

Savon 75th 

Date: Tentative 3/27/21 

Place:  Old Ranch Country Club  

Loc: 3901 Lampson Avenue 

Seal Beach, CA 90740  

Time:  11:30 AM to 3:30 PM (PDT)  

Organizer: Dan Quinn & Al 

Pineda 

danquinn70@gmail.com  

alpineda09@yahoo.com 

 

When we do gather please practice 

social distancing. 

 
Spouses, guests and friends are wel-
come to join in the fun and nostalgia 

at our events 

The conference call meeting was 

attended by 10 Board members.  

The Club’s finances were reviewed 

and currently stand at $17,291.94.  

the firm of Berger, Newmark & 

Fenchel PC were hired to complete 

the 2019 Illinois Corporate filing 

and they will be used going for-

ward for the annual filing.  We 

want to thank and wish Ralph Mil-

ler well, Ralph had completed our 

Corporate Filing for over 30 years! 

All of this years events have been 

impacted by COVID-19, some can-

celled and some postponed.  Please 

check the Clubs website as up-

dates will be posted. 

Election results were reviewed and 

approved by the Board.  We are 

pleased to announce that Cal 

Schwandt has replaced John Fields 

as the Club’s Treasurer.  We look 

forward to Cal’s contribution to 

our membership. 

Membership was reviewed, we cur-

rently have 328 members.  Club 

status was changed to non-

member Website access for 29 

members who hadn’t paid their 

2019 dues. 

We’ll recognize Club Military Veter-

ans in the Winter  issue so if you 

haven’t already done so email 

your Military status to 

www.oscosavonalumni@yahoo.com 

mailto:jjnieman3@yahoo.com


(Burke’s Pharmacy continued from page 1)……...who knows a food 

opportunity when he sees one after 30 years in business. 

 He had the perfect employees in mind: his 3 

grandchildren , who along with the rest of the States chil-

dren are on an extended break due to the coronavirus. 

 Burke, who cut his teeth on the business as the 

son of the owner of Burke’s Pharmacy in South Boston, 

knew of a product that was in high demand: hand sanitiz-

er. 

 “I wanted the grandkids to understand how to 

create a business” he said. 

Burke, a pharmacist by training., held a variety of postil-

ions with Staples when it was a small start-up chain of six 

stores.  It I now a multi-billion dollar company. 

 Along with Burke and his wife Mary, the employee 

list included the Mills family of Hurlcroft Road: Cormac 

Mills, 9, a third-grader at Collicot Elementary School; Fanny 

Mills, 7,  who is in the second grade at Collicot; Grace Mills, 

a 4-year-old preschooler. 

 Support staff included their parents, Dave Mills, a 

teacher AT Milton High school who is currently their home 

school parent; and Lauren Mills, who handled the publicity 

putting out the word on social media.  She even drew in a 

celebrity: Collicot Principle Holly Concannon. 

 Lauren is a nurse at Beth Israel Lahey Health in 

Boston and has been treating both COVI D-19 and patients 

without the disease.  She likes the product since she 

knows the importance of hand sanitizer, 

 The Burke home became the business center but 

the business plan had to change a bit when the ingredi-

ents to make the hand sanitizer were unavailable.  Instead 

John Burke found a source where he could buy it in bulk. 

 

 He said an assembly line was set up and he and his 

workers set to work filling about 150 bottles.  They de-

signed a label that was reminiscent of his fathers business 

and branded it Burke’s Pharmacy brand, even though the 

business closed about 40 years ago. 

 The price was $5, and the product promises to be 

as effective as the brand ones at killing germs. 

 The sale was held on May 3rd, with everyone 

wearing face coverings and protected further by Plexiglas 

shields courtesy of neighbor Tom Ryan. 

 The sales money was placed in a money pouch 

from the original Burke’s Pharmacy and a tip jar.  The chil-

dren did all the sales and when it was all done, they voted 

not to keep any of it. 

 Cormac Mills summed up the decision: “There are a 

lot of people who lost jobs so they can’t buy food.  The 

Pantry can give them food” 

 Cormac and Fannie said it was easier to give up 

their money since their Grandfather paid them $20 for 

filling the bottles. 

 “It was a fun lesson on how to start a business.  

Part of having a business is giving back to the communi-

ty.” John Burke said. 

 “It was not your grandfathers lemonade stand ,” 

he joked. It was a labor of love.  I did it to teach the grand-

children.  I learned as much from them. It was basically the 

kids creating a business and giving back to the community 

100 percent. 

 The Burke-Mills team said that further sales are 

doubtful at this time since product components, including 

the bottles are difficult to find. 

 

 

 

 

 

 

 

  

Footnote: John Burke was the manager and market man-

ager at Osco store #951, Dorchester, MA prior to starting 

his career at Staples. 



(continued from page 1) 

Eventually, we all are sequestered in some form or anoth-

er.....the lucky ones still play golf.  We have become teach-

ers, family medical triage experts, cooks, take out delivery 

drivers and amateur psychologists.  Those that can work 

from home use the kitchen table and ZOOM to show the 

world how much their children have grown and what their 

fuzzy best friend looks like.  Many, many have lost their 

lively hood and worry about their financial survival. 

 

Our government has attempted and completed some 

form of financial stimulus, but of course, turned the 

whole process into their circus. Thank heavens those that 

could....corporations, businesses small and large and indi-

viduals reached out where they could to give a hand to 

those in need.   

 

 Wonderful trips were interrupted and canceled and we 

missed meeting the people of this grand world. We have 

too much of our immediate family and not nearly enough 

of our extended family and friends.....The Bays had to 

forego a long planned trip to Oahu with our family of 19, 

and had to miss out on sleeping next door to our young 

grandsons as they tantrum at 1 am.....ah family vacations. 

 

We all have been limited in different ways, but we so miss 

the little thing of breakfast at our favorite diner where 

we sit in the sun with hot coffee, waffles and eggs and 

bacon.  Could I have some hot sauce please?  Kathy is such 

a great cook that I personally haven’t suffered nutrition-

ally but we have reach out to take out.  We have done 

curbside at Mastro’s with a steak dinner for two with all 

the fixins and butter cake with caramel sauce and vanilla 

ice cream for dessert............oh baby. 

 

Kathy loves walking since she can’t work out at the gym 

every day and I play golf twice weekly.  Most afternoons I 

have strategy meetings with my golden retriever and 

quite frankly, I am impressed with the conversation.   We 

are not suffering, but mentally it feels different. 

 

I am sure we will all find ourselves doing things differently 

as this hiccup wains...we have established different habits 

and patterns and those will be slow to go away. By the 

way, I do miss my friends at the Romeo gatherings. I just 

can’t help myself. 

 

I would encourage you to just keep listening and watch-

ing....it is amazing what people say and do!   

 

 

We’d like to share your story and or pictures of 

how COVID-19 has impacted your lifestyle.  Re-

sponses and pictures can be sent to: 

 www.oscosavonalumni@#yahoo.com 

In Minnesota, by Gary Hunstiger, we are starting to open 

up, services that have been closed since March are again 

becoming available albeit different.  At my Dentist ap-

pointment the exam starts with a 60 second oral rinse of 

hydrogen peroxide which leaves a delightful after taste.  

Like many we went for month’s not seeing our family 

members, I was able to do some social distant bike riding 

with my grand kids.  The shutdown started 1 day before 

my haircut appointment, last week I was able to get my 

first hair cut in 6 months: 

 

 

 

 

 

Hair removal felt wonderful!  We again are able to get out 

fishing although the Canadian Border remains closed 

through July.  Family get togethers are happening and are 

no longer taken for granted.  

In Indiana, by John Niemann III, I arrived back in Indiana 

the 2nd week of March after spending 8 weeks in Phoenix.  

I was greeted with a Shelter in Place order for Indiana 

(Marion County ….. Indianapolis area) just days after arriv-

ing home.  So my dog and I spent the majority of the time 

quarantined in our Indy home and not seeing many people 

in person.  Here are 3 examples of breaking my quaran-

tine… but I always wore a mask myself and stayed 6 feet 

away. 

The only way I could say hi 

to Mom! 

My Sister and 2 Nieces came to visit after 5 weeks!  

Niece’s Graduation from College 
– in backyard!  



Life after Osco Savon in the Not for Profit World…….sequel   

 

 

 

 

 

 

 

 

 

 

 

 

 

I've been with Easterseals for 8 years, and for the past 3 months all of us in the Development group have been meet-

ing for a weekly ZOOM meeting to keep abreast of what's going on as we continue to serve our clients and their fami-

lies.  My specific role as Manager of Community Engagement, has unfortunately been eliminated, so I'm one of the 

many around the country whose employment has been interrupted due to COVID-19.  Not to worry!  When one door 

closes, another opens.  Update by Dan Quinn 

 

Looking at the great work that our former co-workers continue to do just reinforces that fact that we were part of 

something very special and a big part of what we learned was that giving back is when you realize how lucky you are! 

When I started here at Easterseals Southern California 6.5 years ago I was always being asked, “What is Easterseals”?  I 

am very proud to say that we are a 100 year old organization that serves over 1.5 million children and adults with disa-

bilities across the United States each year.  We are the 7th largest charity in the U.S., but for most people just a little 

bit under the radar screen.  

As Director of Corporate relations, It has been my privilege to work with our corporate sponsors to help them to fund-

raise for us!  Organizations like Century 21 Real Estate, Amway, and of course, CVS Pharmacy!  

As part of celebrating our 100th Anniversary we had a float in the Rose Parade and I got to help lots of volunteers get 

to decorate it!!!  It was amazing!!!  

My role just changed to Manager of Community Engagement and I plan on spending the next 2 years making sure eve-

ryone knows the answer to ‘What is Easterseals’?!!  

’What is Easterseals all about’; I share it whenever I get a chance to introduce someone to what we do.    

We are not a fundraising organization, we are direct service providers who go into the homes of families dealing with 

Autism, help those who can never work volunteer and make their day a meaningful one, assist 3-5 year olds to get 

ready for kindergarten and we help adults with disabilities find the meaningful work they want just the same as eve-

ryone else.  5 years ago we expanded this effort to offer support services to our men and women who have served in 

the military and we have now helped almost 800 back to full time work here in Southern California.   

We also hold Camp Easterseals every year, for 1 week in Au-

gust over 100 of our clients get to go to summer camp up 

near Big Bear Lake and enjoy canoeing, zip-lining, swimming, 

dancing, everything that campers have always loved!  To 

make this a reality, every year we also have about 150 volun-

teers who come to camp for a week to see and support their 

friends.  I have been taking a bus of donors and corporate 

sponsors up to camp each year and it is always a life chang-

ing experience!  For the past 2 years it has also been my hon-

or to bring about 20 CVS Beauty consultants and friends up 

to camp on the day of their big dance to do their hair and 

makeup.  What an experience!  

Here in Southern California We serve 13,000 clients from San 

Diego to San Luis Obispo every week, but it’s never about 

the number, it’s about each person’s life having value and meaning.  It’s never about sympathy, people with disabili-

ties don’t want sympathy, they want to be treated the same as everyone else, not differently.  

In October each year we hold our big celebration called Strides for Disability.  It’s a joyous event where last year we 

had about 1600 participants walking in a celebration that we are truly all equal!  

On Page-6 are a few photos from Strides and Camp and a few others.  What an amazing opportunity to serve others, 

just like we did at Osco and Sav-on for all those years! 

Dan Quinn 



Life after Osco Savon in the Not for Profit 

World…….sequel  continued from page 5 

Osco/Savon Alumni always lived by the “Count on People 

Who Care” way of business life,  Now long after the com-

pany, we grew to know and love has gone, we find this 

way of going about business has lived on with many Alum-

ni.  Inside this edition of Connections you can learn about 

Alumni who are making a difference in their Community 

by helping those less fortunate and those wanting to 

make a difference.  There are likely many other Alumni 

working and or serving in the nonprofit arena.  We would 

love to share their stories as well so please share your in-

volvement or the involvement of other Alumni by sending 

their story and a few pictures to: oscosavonalum-

ni@yahoo.com 

  Osco/Sav-on Alumni Club 

P.O. Box 1024     

Lombard, IL 60148 

 

 

 

 

 

 

 

 

As we all navigate this public health crisis together, Al-

bertsons Cos. Is doing everything we can to prioritize the 

health and safety of our customers, our communities and 

our associates, and to ensure our customers have access 

to the food, medications and other essential goods they 

need at this critical time.  Our associates are truly the 

people to thank for keeping our stores and pharmacies 

operating to provide an essential service for our custom-

ers and the communities we serve.  That is wye we an-

nounced a temporary $2-per-hourworked increase for 

frontline associates above and beyond their regular pay 

and overtime. 

Associates diagnosed with COVID-19 will receive two 

weeks of replacement pay while they are unable to work.  

If the associate is unable to return to work after two 

weeks the associate will be able to use any other sick 

leave pay or short-term disability.  We will also pay any 

associate who is asked to self-quarantine by their health 

care provider or by our company, based on current Cen-

ters for Disease Control and Prevention (CDC) risk assess-

ment guidelines, up to two weeks of replacement pay 

while they are unable to work.’ 

We also announced that we are hiring 30,000 new associ-

ates.  We have partnered with 17 companies to provide 

part-time jobs to their employees who have been fur-

loughed or who have had their hours cut.   

                                                             Continued on Page 7 
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  In addition we have implemented several steps to help ensure the safety of 

the people who shop in and work in our stores .  For example: 

• Plexiglas Barriers/Shields: as an added precaution in our ongoing efforts to help prevent the spread of 

COVID-19, we ae installing Plexiglas in our check-lanes in all of our 2000 plus stores.  The Plexiglass will 

serve as a protective barrier between customers and cashiers and provide added reassurance and peace 

of mind. 

• CDC Cleanliness Guidelines:  we regularly remind our associates to follow all the CVDC guidelines for hand 

sanitizer use and surface cleaning, to wash their hands at least once per hour and stay home if they feel 

sick. 

• Running Clean Stores: We’ve taken enhanced measures to clean and disinfect all departments, restrooms 

and other high-touch points of the store throughout the day.  Cart wipes and hand sanitizer stations con-

tinue to be available at key locations within the store for the convenience of our customers. 

• Visual Social Distancing Reminders: We have placed posters around the store and marked off spacing on 

the floor to remind our customers to practice social distancing and remain six feet —essentially two shop-

ping carts — apart to avoid coming in contact with anyone who may have been infected by COVID-19  but 

not yet be exhibiting symptoms.  We are constantly looking for solutions to help us improve this practice 

in our stores. 

• Enhanced Pharmacy Services: We have removed the requirements for signatures that were traditionally 

needed when picking up prescriptions at the pharmacy.  Where available, we encourage patients to use 

the drive-through to pick up and drop off prescriptions.  In states that allow it and it’s feasible, our phar-

macists now can provide emergency refills or 9-day supply of chronic noncontrolled medications. If we are 

able to reach the customers' doctor immediately for the prescription.  Where permissible, we are using 

technology to remotely process prescriptions, thus speeding up he filling process and allowing more time 

for the pharmacist at the store to take care of the patient's needs.  Finally we are working with states to 

remove barriers to pharmacist can dedicate more time to patient care instead of administrative tasks. 

• Free Pharmacy Delivery: We are offering free same-day and next-day delivery of prescriptions to patients 

through at least May  1.  this also helps reduce traffic in stores and increase patients access to their medi-

cations 

• Adjusted Store Hours: Many of our stores have adjusted their hours to give our teams the time they need 

to restock shelves, thoroughly  sanitize the store and get ready to serve the community. 

• Dedicated Shopping Windows: We have set aside dedicated shopping hours for senior citizens and other at

-risk populations, such as pregnant women or those with compromised immune systems, who have been 

advised to avoid leaving home as much as possible.  We are asking our non-senior, non-at-risk customers to 

respect these hours for those who need them most, and to not shop with us during these times. 

• Contact Free Grocery Delivery Services: We’ve created Contact Free delivery process for our team and 

have changed our signature process so that our delivery drivers sign for out customers when delivering 

orders.  This helps reduce traffic in our stores. 

We cannot express enough gratitude for our associates’ dedication and commitment during this unprecedented time, 

as they work to support their neighbors and provide essential services to the communities they serve across the 

county. 

________________________________________________________________________________ 

Mark Panzer , senior vice president of pharmacy, health and wellness at Albertsons Cos. 



Join or donate to Jerry Gonyo’s team: 

https://act.alz.org/site/TR/Walk2020/IN-GreaterIndiana?px=10997254&pg=personal&fr_id=13439 


